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The commitment and identification to top athlete in sport consumers:

Development of the scale and analysis of the influence on behavioral intention

YN
D 4 ] K A — R
D RFEHERKFEAR YR A —
Hiroki Simozima ! 2
D Fukuoka University, Faculty of Sports and Health Science

2 Waseda Institute for Sport Sciences

X —U—R: a3y hAUN, TATF T4 T 40 —ay, by 77 A)—b, BLERATE), BEETH)

Key words: commitment, identification, top athlete, spectating behavior, buying behavior

(# &)

AT TIE, AR—VHEZEDON T TA)—NMIXTHLEARERVELT, asy AV NeT AT
TAT4r—aryOBMEICEBL, by T T AV—=NIK T 533y A NT AT T4 7 47— a2l
ETHREDHREBREERTDHZE, BEORM T TA)—MIH T DA AT AT T AT 47
—arOFHIMEZRFEL. BT, W SEEATE) (BUERATE), BEEATE) IS DI A KIFLT
WANH BT HZEEMIE DO H I ELT-.

FATH %5 B12, by T T AV =M T 2aAIv A NET AT o T4 74— a2/ E T 5 RE
EYERR L7 BT, MIEREOZGMELEEMEICHONT, SEICEIRENPORG LT — 22015
ZETHRE R T, ZLTC, AR —YHBEZF BT LN T T AV —NMZK 35323y AUV INBLIOT AT
YTA7 4 —vard, BIEERBIOHERE EMEORBRRICOVWTHREFEIToT.

IR DORERMNS, by T T AV =Nk T HaIvhANT AT o T4 74— arZllETHREI
53:*&@75(%1'I‘i&{ﬁ%ﬁ‘lﬁfﬂﬁ%muéﬂ Fio, by T T AV =M T HaAIv AT AT T4 T 47—
TarOFRRENRRESNZ. E6IC, BIBENBIOHEBEBEXEZWER L, by 7 7R — NIk
Z):?i*y}\%‘/]\k74’?“/?4’747~“/3/75_’55&4 SEE LT E I T D, by T A — NI T 5=
SYMAUNTAT T AT —va 3B E X -l E BRI L TE WL ) 285> TV D&
PSAL, ITHBEATENCK T OEBEREZEENRN THLI LRI,

AR—=U B F W5, 15, 100-126, 2018 45, = fFH:2018 41 A 13 H, =¥ H:2018 4 12 A 25 H
A& BEISE B KRS 814-0180 & [ ik m X L R 8-19-1 h—simozima@yahoo.co.jp



